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ey Biscayne Magazine showcases island

living at its nest and caters to the

ultra a uent, discerning residents of

the exclusive 896-acre island paradise
known as Key Biscayne. Renown worldwide
for its beaches and resorts, Key Biscayne is a
preferred destination of savvy globetrotters and
sophisticated jetsetters. Bordered by Biscayne Bay
on one side and the Atlantic on the other, Key
Biscayne is just a bridge away from the dynamics
of the surrounding mainland including Brickell,
Miami Beach, Coral Gables and Bal Harbour.

Key Biscayne Magazine's award-winning team

of editors, writers, photographers and graphic
artists celebrate the island’s notable personalities
and power-players, active social scene, exotic
locales and exquisite interiors with the same air
that has come to de ne the area. Strategically
located at key hotspots throughout the island and
surrounding metropolitan area, our editorial sta
is on the pulse of local happenings, ensuring that
our reader’s next great experience and purchase is
just an issue away.



Gender
Male
Female

Marital Status
Single
Married

Audience
26 -35
36-45

46 - 55
56+

Average Age

Economics
Average Household Income

Average Net Worth

47%
53%

35%
65%

10%
18%

15%
30%

41

$475,000
$2,800,000

't.

Real Estate

Average House Value $3,600,000

Professionals

Executive (CEO, Chairman,
Board of Directors, Partner, 44%
Owner, VP)

Financial Services 23%

Self-Employed/Business 18%
Owner/ Retired

Car
Average Value $56.000
Car Value over $80,000 37%

Dining Out (Monthly)

10 times + 12%
5 times + 31%

Source: Readership Survey.

Gender, Audience, and Average Age are reflective
of the Entire distribution and based on primary
residence. Claritas Inc. 2009




15,000 Circulation
5400 m 1,400 m

3,000 = 1,500 2,000m

500 m

copies are mailed copies are delivered copies are placed in copies placed at copies placed at copies distributed at
directly to every to every home every room and suite  all retail & service high-tra c locations high-pro le events,
condo in throughout of the Ritz-Carlton, locations throughout  throughout Miami soirees and industry
Key Biscayne Key Biscayne Key Biscayne Key Biscayne and South Florida celebrations.

Special Events & Soirees

Key Biscayne
Resident & Visitors
TOTAL CIRCULATION: 15,000
PASS ALONG RATE: 5X
TOTAL READERSHIP: 75,000

High-Tra c Areas roughout
Miami and South Florida

Key Biscayne Shops, Boutiques,
Restaurants, Salons & Spas






July/August

e Most Beautiful People
From the most handsome men to the most
glamorous women and all the things that make
them tick, we introduce Key Biscayne’s most
aesthetically pleasing residents with a jolt of style
and fashion mixed in.
Special Section: The Most Beautiful People.

Sept/
Oct

Drop!
From the latest
looks on the

| runways of South Florida’s top designers

to wardrobe must-haves of the season and
where to get them, we've got you covered
from head to toe.

Shop ‘Till You

December

e Indulgence Issue
If you've got it, flaunt it.
If you want it, get it. In
the midst of the social
season, sometimes all it
takes is a couple of big-ticket purchases to make
all the stresses melt away.
Special Section: From Me To Me: Purchases that will
change your life.

Special Section: Shopaholics Unanimous:
South Florida’s Best Shopping Destinations.

November

e Great Indoors
If home is where the heart
is, you'd better make sure
it'’s decorated accordingly!
Join us as we explore some
of the most glamorous interior spaces — and the
people who make them happen — in and around
Key Biscayne.
Special Section: Home Improvement: Expert tips on
redecorating with style.

SECTIONS
Compass Connoisseur
Hero Diversions
Key Players Encounters
Runway Beautywise
Businesswise Healthwise
In e Life Of Stylewise

e Great Indoors  Power Sip

*Editorial Calendar subject to change without notice




Art Production Closing Dates

Key Biscayne Magazine only accepts: Issue Space Press Ready
Quark, Indesign, PhotoShop or Illustrator. Deadline yare Irilr?el
All ads should provide a color proof to use

o . . Jan Dec 1st Dec 10th
as a guideline when printing the magazine.
Artwork supplied by client may be sent in " €P Jan 4th Jan 11th
the following formats: Ti (ti ), EPS(eps), ~ Mar Feb st Feb 10th
PSD (psd). *If using Mac please provide Apr March 1st ~ March 10th
artwork in High Resolution PDF (.pdf). All May/June  April 1st April 12th
images used in ads or special advertising July/Aug  June 1st June 10th
sections should be CMYK format, at Sept/Oct  Aug 2nd Aug 10th
a resolution of 300 dpi. Key Biscayne Nov Oct 1st Oct 11th
Magazine does not accept les in RGB Dec Nov 1st Nov 10th

format. NOTE: Do not send non- attened
Images in Quark. e postscript used by
the printer does not always process the data
correctly. For additional information, call
our production department at 786.301.2539
or visit us at www.KeyBiscayneMag.com. For
advertising rates or editorial inquiries, call
Publisher Alexander Avila at 305.854.4794.




